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The Trial
• 25,000 – 30,000 unique visitors to the Nat’l CCAA 

website annually (estimated)
• Can the awareness of the Nat’l CCAA website be 

increased?
• As a membership benefit, can the Nat’l CCAA bring 

potential prospects to member’s websites?
• In meaningful numbers
• At an affordable cost

• Created a 4 month trial leveraging the ability to run 
member institution specific online banner ads to the Nat’l 
CCAA website visitors

• Ads only run to this visitor audience
• Ads appear on only the websites the visitors choose to visit







Results

• 8 participating institutions (including the 
Nat’l CCAA)

• A total of over 1 million banners ads were 
served to the visitors of the Nat’l CCAA 
website

• Banner ads appeared on hundreds of 
different websites

• Response rates well above expectations
• In total, over 1,100 responses



Next Steps

• To be discussed at the National CCAA 
breakfast on September 22!

• Your thoughts and reactions will be 
appreciated and we hope you will be able 
to attend…thank you!


